
Can Romanian Brands 

compete globally?   



I                    Marketing 

I                    Romania 

I                    Phenomena 



Successful International Brand requirements:  

1) Talent/Quality 

 

2) Energy/Sustainability 

 

3) People 

Management and passion  

Partners 

Suppliers 

 



Successful International Brand requirements:  

4) Marcomms, Managing media/Social media initiatives 

 

5) New Product Development and Determination 

 

6) Luck 

 

7) One more ingredient 

 



Inna’s  Check List 

1) Talent 

Talent: Started voice coaching at age of 8.  

 

Can she sing? 

 

 

2) Energy/Sustainability 

On average, 12 concerts in 12 different countries per 

month, 200 concerts around the world: 

 

Interviews post event, promos (TV and Radio) 

 

 



Typical day in Inna’s life  
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Inna’s  Check List 
 
3) People 

Original core team 

 

Partners 

 

 

 

 

Suppliers 

 



4) Marcomms, Managing media/Social media initiatives 

 



4) Marcomms, Managing media/Social media initiatives 

 



Facebook  (as of today… 3,765,240 fans)  

  More fans than: 

• Gwen Stefani - 2,979,560 fans 

 

• Nicole Scherzinger - 1,967,472 

   fans 

 

• Nelly Furtado - 2,093,407 fans 

 

 

  



Twitter Today 



































4) Marcomms, Managing media/Social media initiatives 



Inna’s YouTube Channel 

 



You Tube views 

HOT (official) - 
52,198,083 
views  

AMAZING - 
49,163,768 
views 

10 MINUTES - 
28,899,267 
views 

SUN IS UP - 
26,297,022 
views 

LOVE - 
27,017,143 
views 

DÉJÀ VU - 
43,367,277 
views 



Classic, yet effective MarComms 

 



Endorsements 

 



Endorsements 

 



 

 

 

Chronology of success of a Romanian Brand: 2008 

 

Inna – 

nickname 

from her 

grandfather 

2007 Inna 

meets Play 

& Win 

 

“HOT” 

single 

released in 

2008 

 

Before media picked the 

song, video already 

gained tens of 

thousands views on 

YouTube - unusual for 

an unknown artist.  



Chronology of success of a Romanian Brand: 2009 

 
“INNA fever” soon spread all over Europe, 

the single (HOT) receiving airplay in: 

Russia Poland 

Slovakia 

Serbia 

Greece 

Bulgaria 

Belgium 
Netherlands 

 

List of 

countries 

continues 

to grow 

 



Chronology of success of a Romanian Brand: 2009 

 

“LOVE” 

2nd hit 

 

April 15, 2009 

contract with 

Ultra Records 

 

 

 

“AMAZING” 

#1 where 

“HOT” was 

already a big 

hit 

 

 

“HOT” in 

Spain hits 

Platinum 

 

 

2009   

“Best 

Romanian 

Act” award at 

MTV EMA 

Berlin 

 

 

3rd single 

“DEJA VU” 

with DJ 

Bob Taylor 

 



Chronology of success of a Romanian Brand: 2010 

 

“10 Minutes” 

new album 

and single 

July 2010, 

400.000  

Facebook 

fans 

"Sun Is Up" 5th 

top 10 single 

and 2nd highest 

charting single 

of her career 

"Sun Is Up" 

top spot in 

Bulgaria, #3 

in Russia 

“10 Minutes” 

new album 

and single 

 

Inna became 

one of the 

most beloved 

singers in 

France 

 

 

2 Million 

Facebook 

fans 

 

 

2010   

“Best 

Romanian 

Act” award at 

MTV EMA 

 



Chronology of success of a Romanian Brand: 2010   

 
 

“Sun is Up” 

Best dance 

track of 

Europe at 

Eurodanceweb 

Award 2010 

 

 

“10 Minutes” 

peaked #8 in 

France, Inna’s 

4th consecutive 

top 10 debut 

 

 

“International 

Revelation of 

the Year” 

nominee at 

NRJ Music 

Awards 

 



Chronology of success of a Romanian Brand: 2011  

 

 

Q1 2011, first official 

tour, through France  

(9 cities), Spain, 

Germany, Turkey, 

Lebanon and 

Romania.  

 



More milestones… 

 3 million singles 

 500,000 albums  

 80,000 Fans on Web site Newsletter 



7) One more ingredient 



7)  Pride 



Deci… 

Fii Mandru Ca Esti Roman! 



Mexico Moment of Truth 

http://www.youtube.com/watch?v=hUMLYdPQpgc 
 

(3:05-3:54) 

http://www.youtube.com/watch?v=hUMLYdPQpgc


Can Romanian Brands 

compete globally?  



Just ask Inna... 



Renaud is Romania’s leading Marketing and 

strategy consultancy 
 

  Areas of expertise:  

  Marketing Coaching 

Strategic plans 

Innovation 

 

      Our clients:   

 

 

 

 

 

 

 
 www.paul-renaud.com   

  

Thank you 
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